Microsoft Dynamics CRM @ CEM

Business Consulting * Implementation : ERP, CRM, Bl * Outsourcing




About CEM

U CEM is established on 25 December 2003 as Centre of
Excellence in Management of Business Solutions.

U Has experience in over 19 industry verticals, in many
countries over three continents, with over 200

¥
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U Has a range of solutions specifically for Microsoft
Dynamics ERP and CRM customers that dramatically
reduce the time and cost of implementation

U The first company to integrate CRM 1.0 with GP 7.0
and 8.0

U Award-winning and Gold Certified Partner for Microsoft
Dynamics

U Corporate Office: Dubai Internet City, UAE
Tech Hub: Chennai
Operations: Chennai , Mumbai, Sharjah ,
Abu Dhabi,Muscat, UK
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Awards

2011 BEST IMPLEMENTATION
PARTNER OF THE YEAR
Gulf

PartnerNetwork Winner
: Best Implementation Microsoft Best Implementation Best Implementation Best Sales
partner of the Country Partner partner of the partner of the Partnerof the
year-2011 of the year 2010 year-2010 year-2009 year-2009

Best implementations partner award 3 years in arow.




Certification & Membership

Elite Membership Certification
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CEM Services

Business : 0 - :
: utsourcin Staffin
Consulting Implementation g g
: V ERP V Offshore
VIT Due Diligence VCRM Services
V Business Process VBl V  Customizations v Onsite &
Re-engineering Offsite
V Product selection V HR & Payroll V Reports Manpower
Deployment
_ V Time & development
V Project Ime
Management Attendance _ _
_ _ V Data migration
V Yield analysis V Machine
V Optimization g aiicn V Dashboards
V Hybrid Systems
Integration
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Industries we have served
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Manufacturing Trading & logistics

Construction

Food & Beverage Aviation Agriculture Marine Automotive
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Typical Challenges in Enterprise CRM

v Achieve reliable user adoption
v Attain 360 degree view of customers
v Adapt quickly to business changes

v Align business and IT needs

v Accelerate project delivery and returns




Change the Game Iin Enterprise CRM

Enable Users to focus
on Customers,
Not CRM

Adapt Quickly to
Business Changes

Deliver Quick Wins

Across Business and IT
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Actionable Analytics

Performance and Scalability




B cveryday Usability

Provide users with relevant relbmsed

information through contextual visibility into th( Aconnected and disconnected clients

applications that they use dalily.

Microsoft Advantage
A Achieve high user adoption by

making CRM a natural extensiot
of user habits

A Improve productivity by
consolidating customer
information to a single location

Everyday Usability Components
ANative Microsoft Office interface

AwWeb and mobile access
AComposite applications

© File Edit View Go Tools Acions CRM Help
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Enterprise Flexibility

Enterprise Flexibility Components
A Quick point and click A Relationship management

Enable business units to adapt quickly to  customization platform
. . . A Visual workflow A Deployment choice
the Changmg bUSIr]eSS environment A Powerfulprogramm A Enterprise multitenant CRNM

ability and extensibility

Microsoft Advantage
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Efficient Manageabllity

Deliver quick return on investment and low
total cost of ownership with deployment
choice, streamlined installation and

Efficient Manageability Components
A Native services oriented A Office client diagnostics
architecture A Monitoring and diagnostic
A Deployment choice tools
A Portable application modelA Automated deployment tools
A Systems Center Essentialg\ Enterprise Multitenant CRM

simplified administration

't Deployment Manager

Fle Action View Help
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Microsoft Advantage

=B R|2

D Deployment Manager

A Integrates tightly with other
Microsoft tools and technologies

A Fits heterogeneous environments
with standard interoperability

A Common codebase and data model
across deployment methods

A Delivers fast ordlemand deployments
with full data and security control

A Mix and change deployment models

at any time

Organizations
Mew Organization...

Import Organization. ..

Refresh
[ Exportlist...

EP Help

Organization name:

Select the organization as base cumency for this installation of Microsoft CRM Server. The
base cumency is used for financial reporting, such as profit and loss statements and balance
sheets. After the base cumency is set, it cannot be changed

150 curency code

Cumency name Curmency symbal




Actionable Analytics

Actionable Analytics Components
Empower everyday CRM users A Microsoft Excel integration A Microsoft Office
. . A Report Wizard Performance Point
Wlth easy reportlr_]g and A Windows Workflow A SQL Server Analysis Services
actionable analytics Foundation A SQL Server Reporting
A Predictive analytics Services

Microsoft Advantage
A Combine analytics with workflo

4— Microsoft Dynamics CRM
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Performance and Scalability

Performance and Scalability Components

Scale flexibly and efficiently across A Service grid architecture A Web farm clustering
i ~ A Deployment choice A Exchange clustering
local or gIObal enterprlse deploymen A WAN performance optimization A SQL Server clustering
A Load balance clustering A SQL mirroring

Microsoft Advantage
A Leverage optimization throughout the

NET, Windows, SQL and Exchange
platform

A Configure to meet user experience,
bandwidth and hardware requirements
across wide area networks

A Scale flexibly up and out across
application and data tiers

























