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Customer Control 

Disruptor: Empowered customers 

Response: Empowered stores (real time, S+S, managed) 

Mobile Shopping 

Disruptor: Shelf edge price compete 

Response: Branded Mobile Experience (product details, location) 

BI Across Borders 

Disruptor: Virtual organizations 

Response: BI to the masses (analytics, UC, portal, collaboration) 

Multi-Channel Digital Marketing 

Disruptor: Conversion to digital and social media 

Response: Integrated digital platform (search, ads, social, analytics) 
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Proactive retailing 

Enhanced customer loyalty 

Brand differentiation 

Consumer-driven operations 

Premium shopping experience, anywhere/anytime, multi-channel 

Personalized, convenient, efficient, consistent engagement 

Continuous refinement based on deep insight  

Enabled by a single, unified view of the customer 

People, processes, and systems optimized around the customer 

Customer-Centricity



Flexible Retail Applications That Embrace Change 



Important Factors for Todayôs Retailer in Systems Projects 
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